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JEWELRY

Chanel unveils ode to founderChanel unveils ode to founder
with high jewelry collectionwith high jewelry collection
July 25, 2022

A scene from Chanel's N°5 Fine Jewelry Collection campaign video. Image credit: Chanel

 
By AMIAH TAYLOR

French fashion house Chanel is paying homage to its founder, GabrielleFrench fashion house Chanel is paying homage to its founder, Gabrielle
“Coco” Chanel, with a new high jewelry collection that immortalizes her“Coco” Chanel, with a new high jewelry collection that immortalizes her
favorite number in white diamonds.favorite number in white diamonds.

The latest campaign from the French maison transforms the iconic N°5 intoThe latest campaign from the French maison transforms the iconic N°5 into
a jeweled emblem. Inside its dream-like campaign film which debuted ona jeweled emblem. Inside its dream-like campaign film which debuted on
July 22, Chanel offers snapshots of the new collection, drawing on theJuly 22, Chanel offers snapshots of the new collection, drawing on the
continued legacy of the N°5 being inextricably linked with luck.continued legacy of the N°5 being inextricably linked with luck.

“I think it is great that Chanel is creating a link between their different“I think it is great that Chanel is creating a link between their different
business divisions, such as beauty, and jewelry in this case,” said Diana Verdebusiness divisions, such as beauty, and jewelry in this case,” said Diana Verde
Nieto, cofounder and CEO of Nieto, cofounder and CEO of Positive LuxuryPositive Luxury, London., London.

“I think that consumers will find it appealing as Chanel N°5 is an iconic“I think that consumers will find it appealing as Chanel N°5 is an iconic
perfume that crosses generations and is synonymous with the Chanelperfume that crosses generations and is synonymous with the Chanel
brand,” she said.brand,” she said.

Good luck charms: wearing the No. 5Good luck charms: wearing the No. 5
The ethereal campaign is aesthetically simple, beginning with a close-upThe ethereal campaign is aesthetically simple, beginning with a close-up
shot of a female model wearing a single Eternal N°5 transformable earring.shot of a female model wearing a single Eternal N°5 transformable earring.
A butterfly delicately rests on her hands, drawing attention to her EternalA butterfly delicately rests on her hands, drawing attention to her Eternal
N°5 ring.N°5 ring.

The focus on hands, which have five digits, is expanded when the modelThe focus on hands, which have five digits, is expanded when the model
unclasps all five of her fingers to reveal a single Eternal N°5 necklace. Theunclasps all five of her fingers to reveal a single Eternal N°5 necklace. The
butterfly perches on the model’s temple with wordless resonance.butterfly perches on the model’s temple with wordless resonance.

N°5 Fine Jewelry Collection — CHANEL F…

Chanel's N°5 Fine Jewelry Collection campaign videoChanel's N°5 Fine Jewelry Collection campaign video

The image perhaps alludes to Ms. Chanel’s past comparisons to fashion andThe image perhaps alludes to Ms. Chanel’s past comparisons to fashion and
its symbolic connection to caterpillars and butterflies.its symbolic connection to caterpillars and butterflies.

“There is nothing more comfortable than a caterpillar and nothing more“There is nothing more comfortable than a caterpillar and nothing more
made for love than a butterfly,” Ms. Chanel previously said. “We need dressesmade for love than a butterfly,” Ms. Chanel previously said. “We need dresses
that crawl and dresses that fly."that crawl and dresses that fly."

"Fashion is at once a caterpillar and a butterfly, caterpillar by day, butterfly"Fashion is at once a caterpillar and a butterfly, caterpillar by day, butterfly
by night.”by night.”

Amidst the gentle harmonious background music, a female voice whispers,Amidst the gentle harmonious background music, a female voice whispers,
“What is luck?”“What is luck?”

The model reveals that “Chanel” has been written in bold lettering acrossThe model reveals that “Chanel” has been written in bold lettering across
her eyelids.her eyelids.

The butterfly flutters away and a tranquil female voice whispers “lucky N°5.”The butterfly flutters away and a tranquil female voice whispers “lucky N°5.”

N°5 is cemented into Chanel’s branding ideology because of the manyN°5 is cemented into Chanel’s branding ideology because of the many
connections to its house founder. This latest collection elevates the numeralconnections to its house founder. This latest collection elevates the numeral
to an even higher tier of decadence.to an even higher tier of decadence.

Ms. Chanel’s birthday fell under the fifth sign of the zodiac and the fifth wasMs. Chanel’s birthday fell under the fifth sign of the zodiac and the fifth was
also the day of the month she’d typically release her couture collections.also the day of the month she’d typically release her couture collections.
Further, Chanel N°5 perfume has gained a cult following since its May 5,Further, Chanel N°5 perfume has gained a cult following since its May 5,
1921 launch.1921 launch.
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A model wearing a single Eternal N°5 transformable earringA model wearing a single Eternal N°5 transformable earring

The continued conversation around sustainabilityThe continued conversation around sustainability
Chanel’s ostentatious high jewelry collection, Bijoux de Diamants, debutedChanel’s ostentatious high jewelry collection, Bijoux de Diamants, debuted
in 1932.in 1932.

However, after ninety years of brand evolution, the French maison has notHowever, after ninety years of brand evolution, the French maison has not
shifted away from natural diamonds. White diamonds have been a sign ofshifted away from natural diamonds. White diamonds have been a sign of
affluence, luxury, and status for centuries (affluence, luxury, and status for centuries (see storysee story).).

Despite Chanel being a shareholder in the French laboratory-grownDespite Chanel being a shareholder in the French laboratory-grown
diamond brand, Courbet, its sparkling new N°5 collection exclusivelydiamond brand, Courbet, its sparkling new N°5 collection exclusively
features mined white diamonds.features mined white diamonds.

But, environmentalists are beginning to question the place of minedBut, environmentalists are beginning to question the place of mined
diamonds in modern high jewelry. Citing a 2015 report from the Diamonddiamonds in modern high jewelry. Citing a 2015 report from the Diamond
Council of America (DCA), a minimum of 1,200 pounds of rock and ironCouncil of America (DCA), a minimum of 1,200 pounds of rock and iron
ore must be unearthed to gain a single carat (ore must be unearthed to gain a single carat (see storysee story).).

As Chanel continues to unveil high jewelry collections, imbued withAs Chanel continues to unveil high jewelry collections, imbued with
glittering natural diamonds, doubts about the brand’s environmentalglittering natural diamonds, doubts about the brand’s environmental
consciousness will continue to be raised.consciousness will continue to be raised.

“I think that one of the areas that Chanel has not addressed is sustainability,”“I think that one of the areas that Chanel has not addressed is sustainability,”
Ms. Verde Nieto said.Ms. Verde Nieto said.

“Consumers today crave more information about what brands care about,“Consumers today crave more information about what brands care about,
whether the gold is recycled, what is the provenance of the diamonds usedwhether the gold is recycled, what is the provenance of the diamonds used
and what is the overall sustainability story, not just at the product level but atand what is the overall sustainability story, not just at the product level but at
brand level too,” she said.brand level too,” she said.

Share your thoughts . Share your thoughts . Share your thoughts . Share your thoughts . Cl ick hereClick hereClick hereClick here

More Videos 

LATEST HEADLINES
Day’s wrap: Luxottica, Louis Vuitton,Day’s wrap: Luxottica, Louis Vuitton,
Vacheron Constantin, Rosewood andVacheron Constantin, Rosewood and
Swiss watchesSwiss watches

Watch industry noticeably flourishing:Watch industry noticeably flourishing:
HodinkeeHodinkee

Rosewood says hallo with new ViennaRosewood says hallo with new Vienna
propertyproperty

Vacheron Constantin offers immersiveVacheron Constantin offers immersive
experience in Dubai reopeningexperience in Dubai reopening

Louis Vuitton brings collection of trunksLouis Vuitton brings collection of trunks
to Beverly Hillsto Beverly Hills

Luxottica H1 earnings up 37pc asLuxottica H1 earnings up 37pc as
margins soarmargins soar

Four Seasons Costa Rica places heritage,Four Seasons Costa Rica places heritage,
culture at its coreculture at its core

Consumers want gamification,Consumers want gamification,
technology in shopping journey:technology in shopping journey:
BazaarvoiceBazaarvoice

Gucci fronts versatile fashion in newGucci fronts versatile fashion in new
handbag campaignhandbag campaign

Free webinar: 5 trends in the luxuryFree webinar: 5 trends in the luxury
goods industrygoods industry

MOST POPULAR
1. Four Seasons Costa Rica places heritage, cultureFour Seasons Costa Rica places heritage, culture

at its coreat its core

2. Gucci fronts versatile fashion in new handbagGucci fronts versatile fashion in new handbag
campaigncampaign

3. Consumers want gamification, technology inConsumers want gamification, technology in
shopping journey: Bazaarvoiceshopping journey: Bazaarvoice

4. Hermès, Bentley, Richemont and OmegaHermès, Bentley, Richemont and Omega

5. Day’s wrap: Hermès, Bentley, Richemont andDay’s wrap: Hermès, Bentley, Richemont and
OmegaOmega

6. Can luxury help China’s young renters DIY theirCan luxury help China’s young renters DIY their
dream homes?dream homes?

7. Free webinar: 5 trends in the luxury goodsFree webinar: 5 trends in the luxury goods
industryindustry

8. Hermès sees 29pc growth due to watches, ready-Hermès sees 29pc growth due to watches, ready-
to-wear demandto-wear demand

9. Subscribe now: Full access to 90,000+ articles,Subscribe now: Full access to 90,000+ articles,
reports, videos and imagesreports, videos and images

10. Omega honors women at new Miami loungeOmega honors women at new Miami lounge

VIDEOS
Four Seasons Costa Rica places heritage, cultureFour Seasons Costa Rica places heritage, culture
at its coreat its core

Gucci fronts versatile fashion in new handbagGucci fronts versatile fashion in new handbag
campaigncampaign

Balmain’s new collection makes truthfulnessBalmain’s new collection makes truthfulness
fashionablefashionable

Gucci beats Balenciaga, reclaims coveted topGucci beats Balenciaga, reclaims coveted top
spot on Lyst Indexspot on Lyst Index

Chanel, artists commemorate a colorful summerChanel, artists commemorate a colorful summer
with inviting tourwith inviting tour

Chanel, artists commemorate a colorful summerChanel, artists commemorate a colorful summer
with inviting tourwith inviting tour

Gucci makes vintage très chic in C’est L’AmourGucci makes vintage très chic in C’est L’Amour
campaign filmcampaign film

Valentino amps up efforts in APAC with newValentino amps up efforts in APAC with new
messagingmessaging

Givenchy brings luxury to consumers, furryGivenchy brings luxury to consumers, furry
friends with Disneyfriends with Disney

Mercedes-AMG unveils new office chairMercedes-AMG unveils new office chair



Back to top

Back to top

MORE IN JEWELRY

Watch industry noticeablyWatch industry noticeably
flourishing: Hodinkeeflourishing: Hodinkee

Vacheron ConstantinVacheron Constantin
offers immersiveoffers immersive
experience in Dubaiexperience in Dubai
reopeningreopening

Omega honors women atOmega honors women at
new Miami loungenew Miami lounge

Breitling taps NFL playerBreitling taps NFL player
as new brand ambassadoras new brand ambassador

Tiffany & Co. launchesTiffany & Co. launches
social impact platformsocial impact platform

Richemont, Kering jewelryRichemont, Kering jewelry
initiative names executiveinitiative names executive
directordirector

RECENT ARTICLES

Day’s wrap: Luxottica,Day’s wrap: Luxottica,
Louis Vuitton, VacheronLouis Vuitton, Vacheron
Constantin, Rosewood andConstantin, Rosewood and
Swiss watchesSwiss watches

Watch industry noticeablyWatch industry noticeably
flourishing: Hodinkeeflourishing: Hodinkee

Rosewood says hallo withRosewood says hallo with
new Vienna propertynew Vienna property

Louis Vuitton bringsLouis Vuitton brings
collection of trunks tocollection of trunks to
Beverly HillsBeverly Hills

Luxottica H1 earnings upLuxottica H1 earnings up
37pc as margins soar37pc as margins soar

Four Seasons Costa RicaFour Seasons Costa Rica
places heritage, culture atplaces heritage, culture at
its coreits core

FOLLOW US: FOLLOW US:         

SUBSCRIBE TO FREE NEWSLETTERS: SUBSCRIBE TO FREE NEWSLETTERS:    EMAIL ADDRESS

CUSTOMER SERVICE: CUSTOMER SERVICE:   help@luxurydaily.comhelp@luxurydaily.com

HomeHome Industry SectorsIndustry Sectors ChannelsChannels OpinionOpinion ResourcesResources AdvertiseAdvertise Special ReportsSpecial Reports EventsEvents ServicesServices About UsAbout Us SubscribeSubscribe Log OutLog Out

NEWS TIPS: NEWS TIPS:   news@napean.comnews@napean.com     ADVERTISING: ADVERTISING:   ads@napean.comads@napean.com

SEARCH: SEARCH:    SEARCH

Privacy PolicyPrivacy Policy Copyright PolicyCopyright Policy Cookie PolicyCookie Policy Subscriber Agreement and Terms of UseSubscriber Agreement and Terms of Use Contact UsContact Us Customer Service CenterCustomer Service Center

© 2022 Napean LLC.  All rights reserved.© 2022 Napean LLC.  All rights reserved.

Back to topBack to topLuxury Daily is published each business day.  Thank you for reading us.  Your Luxury Daily is published each business day.  Thank you for reading us.  Your feedbackfeedback is welcome. is welcome.

World’s leading luxury business publicationSections     |  My Account Log Out New York, Aug. 2, 2022

https://www.luxurydaily.com/
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/#
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/#
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/#
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection//?email=1
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection//?print=1
mailto:reprints@napean.com
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection//?email=1
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection//print/
mailto:reprints@napean.com
https://twitter.com/share?url=https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/%2F&text=Chanel%20unveils%20ode%20to%20founder%20with%20high%20jewelry%20collection&via=LuxuryDaily
http://www.linkedin.com/shareArticle?mini=true&url=https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/%2F&title=Chanel%20unveils%20ode%20to%20founder%20with%20high%20jewelry%20collection
https://www.facebook.com/sharer.php?u=https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/&title=Chanel%20unveils%20ode%20to%20founder%20with%20high%20jewelry%20collection
https://www.luxurydaily.com/wp-content/uploads/pdf_cache/3/5/3/6/4/5/353645.pdf
https://www.luxurydaily.com/miu-miu-makes-multihyphenate-magic-in-new-ad-campaign/
https://www.luxurydaily.com/remy-martin-launches-nft-bottle-with-usher/
https://www.luxurydaily.com/category/sectors/jewelry/
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/
https://www.luxurydaily.com/author/amiah-taylor
https://www.positiveluxury.com/
https://www.luxurydaily.com/diamonds-connect-to-consumers-on-an-emotional-level-that-brands-should-pay-attention-to/
https://www.luxurydaily.com/do-lab-grown-diamonds-have-a-place-in-fine-jewelry/
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/#
https://www.luxurydaily.com/videos
https://www.luxurydaily.com/category/news
https://www.luxurydaily.com/days-wrap-luxottica-louis-vuitton-vacheron-constantin-rosewood-and-swiss-watches/
https://www.luxurydaily.com/watch-industry-noticeably-flourishing-hodinkee/
https://www.luxurydaily.com/rosewood-says-hallo-with-new-vienna-property/
https://www.luxurydaily.com/vacheron-constantin-offers-ultimate-immersive-experience-in-dubai-reopening/
https://www.luxurydaily.com/louis-vuitton-brings-200-trunks-200-visionaries-to-beverly-hills/
https://www.luxurydaily.com/luxottica-h1-earnings-up-37pc-as-margins-soar/
https://www.luxurydaily.com/354159-2/
https://www.luxurydaily.com/consumers-increasingly-seeking-gamification-technology-in-purchase-processes-bazaarvoice/
https://www.luxurydaily.com/gucci-fronts-versatile-fashion-in-new-handbag-campaign/
https://www.luxurydaily.com/free-webinar-5-trends-in-the-luxury-goods-industry-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2/
https://www.luxurydaily.com/354159-2
https://www.luxurydaily.com/gucci-fronts-versatile-fashion-in-new-handbag-campaign
https://www.luxurydaily.com/consumers-increasingly-seeking-gamification-technology-in-purchase-processes-bazaarvoice
https://www.luxurydaily.com/hermes-bentley-richemont-and-omega
https://www.luxurydaily.com/days-wrap-hermes-bentley-richemont-and-omega
https://www.luxurydaily.com/can-luxury-help-chinas-young-renters-diy-their-dream-homes
https://www.luxurydaily.com/free-webinar-5-trends-in-the-luxury-goods-industry-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2
https://www.luxurydaily.com/hermes-sees-29pc-growth-due-to-watches-ready-to-wear-demand
https://www.luxurydaily.com/subscribe-now-full-access-to-90000-articles-reports-videos-and-images-15-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-2-3-3
https://www.luxurydaily.com/omega-honors-women-at-new-miami-lounge
https://www.luxurydaily.com/videos
https://www.luxurydaily.com/videos?id=354159&num=1
https://www.luxurydaily.com/videos?id=354155&num=1
https://www.luxurydaily.com/videos?id=354061&num=1
https://www.luxurydaily.com/videos?id=353970&num=1
https://www.luxurydaily.com/videos?id=353980&num=1
https://www.luxurydaily.com/videos?id=353980&num=2
https://www.luxurydaily.com/videos?id=353849&num=1
https://www.luxurydaily.com/videos?id=353885&num=1
https://www.luxurydaily.com/videos?id=353735&num=1
https://www.luxurydaily.com/videos?id=353763&num=1
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/#top
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/#top
https://www.luxurydaily.com/category/sectors/jewelry/
https://www.luxurydaily.com/watch-industry-noticeably-flourishing-hodinkee/
https://www.luxurydaily.com/watch-industry-noticeably-flourishing-hodinkee/
https://www.luxurydaily.com/vacheron-constantin-offers-ultimate-immersive-experience-in-dubai-reopening/
https://www.luxurydaily.com/vacheron-constantin-offers-ultimate-immersive-experience-in-dubai-reopening/
https://www.luxurydaily.com/omega-honors-women-at-new-miami-lounge/
https://www.luxurydaily.com/omega-honors-women-at-new-miami-lounge/
https://www.luxurydaily.com/breitling-taps-nfl-player-as-new-brand-ambassador/
https://www.luxurydaily.com/breitling-taps-nfl-player-as-new-brand-ambassador/
https://www.luxurydaily.com/tiffany-co-launches-social-impact-platform/
https://www.luxurydaily.com/tiffany-co-launches-social-impact-platform/
https://www.luxurydaily.com/richemont-kering-jewelry-initiative-names-executive-director/
https://www.luxurydaily.com/richemont-kering-jewelry-initiative-names-executive-director/
https://www.luxurydaily.com/days-wrap-luxottica-louis-vuitton-vacheron-constantin-rosewood-and-swiss-watches/
https://www.luxurydaily.com/days-wrap-luxottica-louis-vuitton-vacheron-constantin-rosewood-and-swiss-watches/
https://www.luxurydaily.com/watch-industry-noticeably-flourishing-hodinkee/
https://www.luxurydaily.com/watch-industry-noticeably-flourishing-hodinkee/
https://www.luxurydaily.com/rosewood-says-hallo-with-new-vienna-property/
https://www.luxurydaily.com/rosewood-says-hallo-with-new-vienna-property/
https://www.luxurydaily.com/louis-vuitton-brings-200-trunks-200-visionaries-to-beverly-hills/
https://www.luxurydaily.com/louis-vuitton-brings-200-trunks-200-visionaries-to-beverly-hills/
https://www.luxurydaily.com/luxottica-h1-earnings-up-37pc-as-margins-soar/
https://www.luxurydaily.com/luxottica-h1-earnings-up-37pc-as-margins-soar/
https://www.luxurydaily.com/354159-2/
https://www.luxurydaily.com/354159-2/
https://twitter.com/share?url=http%3A%2F%2Fwww.luxurydaily.com&via=LuxuryDaily
http://www.linkedin.com/shareArticle?mini=true&url=http%3A%2F%2Fwww.luxurydaily.com
https://www.facebook.com/sharer/sharer.php?u=http%3A%2F%2Fwww.luxurydaily.com
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/#
mailto:help@luxurydaily.com
https://www.luxurydaily.com/
https://www.luxurydaily.com/category/sectors
https://www.luxurydaily.com/category/news
https://www.luxurydaily.com/category/opinion
https://www.luxurydaily.com/category/resources
https://www.luxurydaily.com/advertise
https://www.luxurydaily.com/category/sectors/special-reports
https://www.luxurydaily.com/category/events-2
https://www.luxurydaily.com/services
https://www.luxurydaily.com/about-us
https://subscribe.luxurydaily.com/LUX/?f=annualnsm&s=18ANNFOOTA
https://www.luxurydaily.com/wp-content/plugins/cambey/logout.php
mailto:news@napean.com
mailto:ads@napean.com
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/#
https://www.luxurydaily.com/privacy-policy
https://www.luxurydaily.com/copyright-policy
https://www.luxurydaily.com/cookie-policy
https://www.luxurydaily.com/terms
https://www.luxurydaily.com/contact-us
https://subscribe.luxurydaily.com/LUX/?f=custcare
https://www.luxurydaily.com/chanel-unveils-ode-to-founder-with-high-jewelry-collection/#top
mailto:feedback@luxurydaily.com
https://www.luxurydaily.com/
https://www.luxurydaily.com/rss-feeds
https://twitter.com/share?url=http%3A%2F%2Fwww.luxurydaily.com&via=LuxuryDaily
https://www.linkedin.com/shareArticle?mini=true&url=http%3A%2F%2Fwww.luxurydaily.com
https://www.facebook.com/sharer/sharer.php?u=https%3A%2F%2Fwww.luxurydaily.com

